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Brand Story

The name of the brand, Dr. Althea, is the embodiment of the brand identity. “Doctor” represents the
research and expertise in the product development process. “Althea” is the national flower of South Korea
and represents the country that inspires our approach to skincare and cosmetics.

Dr. Althea strives to become an internationally recognized leader in Korean Beauty.

The fundamental principle of our brand is to connect stunning design aesthetics with innovative formulas.
Dr. Althea consults dermatologists and cosmetic researchers to ensure that we are producing the most effective
products. The scientific and systematic methodology paired with beautiful trendy packaging has proven to appeal

O our consumers over thC years.

With in-house product development, design, content planning production, marketing, and logistics team -
Dr.Althea can complete steps from A to Z in product distribution to buyers and consumers alike which allows the

brand to be highly capable of expansion and growth.

04
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-PRO LAB-

Dr. Althea Pro Lab series is made to effectively solve our consumers’ skin concerns. This includes
tired skin due to external stressors, sensitive skin, and weakened skin functions. The development
process involves specialists who conduct extensive research on the safe formulation of skin care
products. Dr. Althea believes that perfect products start with pure ingredients. Pro Lab researchers
focus on helping our customers achieve optimal skin health using natural substances in specially
formulated skincare. Products are formulated with Resveratrol, Squalane, Azulene, Amino acids, and
more. Each formula is thoroughly tested and trialed. The products are carefully created for cleansing,
detoxifying, and hydrating the skin, while simultaneously preventing signs of aging, and improving
primary skin functions. At the core of the Pro Lab products, is the intention to return the skin to its

original immaculate state as if an in-person specialist treated the consumer’s skin.

Pro Lab Origins
D Mleher

-PRO LAB-

To bring out the beauty lying
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Brand History
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® Established Company.

® Launched Dr. Althea sheet mask line.

® Launched Dr. Althea skincare line.

06

® Won Ist prize in Most Trusted Consumer Brand
® Garosu-gil and Hongdae flagship stores opened.

® KFDA Certified

e Won Ist prize in Korean Preference Brand of 2016
e FDA, CPNP Certified

® Exceeded $9B USD in sales revenue

To bring out the beauty lying
within, Dr. Althea
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e The Aurora Cover Cushion was named the Best

Cushion Product in Korea and China.

® Dr. Althea opened in Lotte Duty-Free Shop,
Shilla Duty-Free Shop, and CHICOR

(cosmetics store).

Launched Dr. Althea Pro Lab line.

Selfridges in England became a retailer for Dr.
Althea.

Wojooh in the Middle East began to sell Dr.
Althea products in their stores.

New flagship store opened in Seoul.

Expansion into Europe. This includes Poland,
Spain, Italy, and Germany.

Manor, a Swiss department store, became
a retailer.

Available at Soko Glam, the biggest

K-Beauty online marketplace.
Development of the US branch office.

Launched stores at SOGO and Sephora,

Indonesia.
Successfully entered the Japanese market.

Won 2019 SEOUL AWARD.

To bring out the beauty lying

within, Dr. Althea
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Corporate Belief
& Vision

Dr.Althea seeks to become a leading expert in sensitive skin care and
Korean beauty. It is the brand’s mission to discover safe, effective,
and natural ingredients to create high-quality products. Thorough
research and testing methods are used to identify fundamental
problems and causes of problematic skin. Dr. Althea produces safe
formulas made with natural ingredients to relieve sensitive skin or

severe skin symptoms.

08
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Management Philosophy

1 2

3

CONSUMERS ARE OPEN CONSTANT
TOP PRIORITY COMMUNICATION INNOVATION
Dr. Althea consistently produces products that are Dr. Althea is devoted to having open communication with Dr.Althea aims to be in the forefront
catered to consumer’s needs. consumers to identify their skin care problems. The brand can then of the cosmetics industry by creating

create products that are most suitable to them.

=

{

SAFE & NATURAL
INGREDIENTS

Dr.Althea products are made with natural ingredients. We
believe customers deserve the best products for their skin. That is

Why natural ingredients are incorporated into our care formulas.

09

5

THE PURSUIT OF
PERFECTION

Dr. Althea is attentive to the smallest details and

ensures that the consumers receive the best experience.

new innovative products.

To bring out the beauty lying
within, Dr. Althea
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Winning Awards

=y 2016
A ST HUEMS T 15

Bl Korea Brand Preference Award

TRUST BRAND AWARDS 2015

aZo|plesh=Heciy

e R HERE L PR

2016 | 1st place in Korean
Preference Brand

2015 | 1st place in Most Trusted
Consumer Brand

11
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2019 | Awarded 2019 SEOUL
AWARD for Excellent Products

@ 2020 yete1= HRETIRN 19

2020 | 1st place in Korea Brand
Power
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Social Responsibility

12

Donated hand sanitizers to front-line healthcare
workers such as doctors, pharmacists and paramedics.

Dr. Althea donated 20,000 (or $65,000 worth of) hand sanitizers to prevent

o
COVID-19 and is consistently demonstrating CSR(Corporate Social Responsibility) 2
=
through donations and other activities. o
=
s
(ol
=1
2
=
=
&4
Donated 5,000 hand sanitizers to
the Vietnamese Students Association. l;
[\ )
(e}
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Dr. Althea donated 20,000 (or $65,000 worth of) hand sanitizers to prevent

S s A COVID-19 and is consistently demonstrating CSR(Corporate Social Responsibility) =
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Donated 3,000 hand sanitizers to Ansan, Gyeonggi-Do. Donated 4,500 hand sanitizers to Saha-Gu, Busan.
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Product Registration

= 1.5, INEPARTMENT OF HEATH AND HUMAN SERVICES
(4 FOOD AND DRUG ADMINISTRATION PV~

Certifiean of OTE Reginerarion

o

D Althea Co, Ltd.
82 Danidari-ro, Wlapus o, Sevel, 14011 Kicee, Hepuibie CF (K0

stenal fe OTC cstablishunent
Linibed Stanes of Amierica

* Listed Prochact D Althes Wter GG Asqua Cresm
& DILNS Numnber I

. Packsge 05 00011 [ ]
i —T 1]

» Start Markston 1101

Same Name, CEO

—H Cosmetic Products Notification Portal Europe

Certificate gf o7C Registration

Awarded to

Dr. Althea Co., Ltd.

Dr.Althea BLDG. 16, Wausan-ro 29 da-i,
Mapo-gu, Seoul, Republic of Korea

Thisisto certify that Dr.Althea Co, Ltd. has been registered for OTC establishment

by the Europe CPNP and cleared for marketing in European Union.

« Listed Product Dr.Althea Herb Therapy Velvet Mask
o CPNP Reference : 3238386

© NDC Package Code 70905-0018-1

 Product NDC Code 70905-0018

o Start Marketing Date 0710172019

Same Name, C]

R

TR S S

W | e Albbon €, T

PHAN DANH CHO CO QUAN QUAN LY(FOR OFFICIAL USE]

Nady el s 6p nhin (Date acknowledged):
6 tiép nhain Phiéu cong bé (Product Notification No.):

Phiéu cing bd co gid tri 05 ndm ké tie ngay nhan.

TR TREGNG
/812018 THLANE PIHING 1A LY T PILAM
72673/18ICBMP-QLD

TEMPLATE FOR NOTIFICATION OF COSMETIC PRODUCT

1 Danh diu vio & thich hop (Tick where applicable)

‘Tén nhan hing vi tén san phim (Name of brand & product)
1.1 Nhin hing (Brand)

Dr.Althea
1.2 Tén san phim (Product Name)

Dr.Althea Lightening Shot Cream

13 Danh sich cc dang hofic miu (List of Variants or Shade). Tén (Names)

Dr.Althea Lightening Shot Cream

Dang sin phim (Product type(s))
Sin phém ding cho ¢ mit va todn thin (Products used for both face and body)

Dang sén phim khic

Muyc dich sir dyng (Intended use)

Sin phim dwing tring da

Ma hd so: 162018122185

PHIEU CONG BO SAN PHAM MY PHAM

THONG TIN SAN PHAM
PARTICULARS OF PRODUCT

14

American Certification

European Certification

Chinese Certification

Vietnamese Certification

With years of experience in overseas sales, Dr.Althea is capable of all logistics in regards to legal exportation of K-beauty products.

As of 2020, products are registered and tested in accordance to European, American, Chinese, and Indonesian product standards.

To bring out the beauty lying
within, Dr. Althea
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Marketing - Dr.Althea Offline

Dr.Althea manages all online and offline marketing in-house.

Hongdae Flagship Store 1F - Store

WO

Hongdae Flagship Store 4F - Film Production Room

To bring out the beauty lying
15 within, Dr. Althea
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Marketing - Dr.Althea Online

Dr.Althea has its own channels for marketing and selling. Multiple marketing strategies are implemented through official Instagram accounts and blogs.

This attracts a lot of customers to visit our websites and ultimately leads to sales.
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D ffehen 231 399 3
...... ANE E24 =y

Diathea ofticial SRR

fring Dt Your G

@draithen il

b ydratthoagram

6, Wausan-m e, Mipi-lu, Sicul, Kaiee
areq s3]

Shap 43|

(- IR

Instagram KOR

16

D Althen | Glokal

Prizgiar

dr.altheagiobal
192 148
HAE el

73
ey

SiArIaLIRiIg 1 AEIDSRTS EOT NLTTATANE T7pe) €3 ARID VI ELLA, pure

Etgredieara
ik kae by S abaut ur o §
maha ke alihenginbal
sithea_gazenelo| BEFE

e =2
Shap 871
[
& i ol
Praducts Reviews Affiliates

L]

&

Sale Events

Instagram ENG

B

Hews

24 dr.althea_japan_official

D flehea 182 5563 262
i B B20 ]

D ahn Japan
D Afthes nificial
Fap-zhiT
“EMALTROS

‘Shop 87|

T o
B =

%
QEA [=L T

W-_w l@

AR =TT &

4

Aming Byt

&7 b

E-commerce KOR

E-commerce ENG
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Marketing - Dr.Althea Online

=
=~
o
=}
(=W
Videos are an integral part of our marketing strategy - from editorial videos to relatable tutorials. 5
o
Video contents allow us to communicate our brand identity and product purposes via online and offline marketing channels. =
=}
o
F-.
=]
=
S
)
Beyond Hydration Campaign
#Caramel Apricol  #Vintage Rosewood
#Multi-purpose sGlamour-up
Do
S
Do
(==}

To bring out the beauty lying
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Marketing - South Korea

KBS “Beauty Bible”
Girls Generation’s Jessica recommends Dr.Althea Power Brightening Glutathione Cream

M BENSBHE

numazim.laﬂ ;

-’|‘-1r|'+ ZiE , EEER

Fashion N “My Private TV”
Son Dam Bi, Korean actress recommends Dr.Althea Aurora Cover Cushion Moisture

To bring out the beauty lying
18 within, Dr. Althea
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Marketing - China

RV

Youtuber Pony
Introduces Dr.Althea Herb Velvet Therapy Mask as a sheet mask
in her beauty routine.

19

Song Ji Hyo, Actress in Running Man
advertises Dr.Althea Aurora Cover Cushion

To bring out the beauty lying
within, Dr. Althea
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Marketing - Japan

20
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Dr.Althea products and store featured in three famous Japanese Magazines “SPRING”, “up PLUS", “ViVi".

%*wvaﬂjﬁiéf7xf1$

oy b

or.Althea . § '

Qv

mET S8

W o cock. fB3B5A
i

B LELT

cho cochi » Pt O—0 @ geoegu_basaty - FA O—P E iiiﬂ a) imﬁA D ! ! * sy boren - 2401~
@ Lo - @ PREIEIXRDI Y —LY o mi

Byorasia_korea

#% raisuri_sorayara., @404
# Tl | LELR

Azulene 147HA _Intensive Soothing Cream, Aurora Cover Cushion, and Power Brightening Glutathione Cream in Influencer posts.

To bring out the beauty lying
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Marketing - Vietnam

21

2 ~¥Y ‘: l'l It( 4
8-20thang4 |18 20" April € ‘ ) Hlll()l)( vietnam 2017

Vet 9am -5pmhang ngdy ==

wontn il asinnnta

informa §

)

Cosmobeaute Vietnam
Participated in one of the biggest annual Vietnamese beauty conventions.

o
=
=
oo
2)
3
=y
SBS-HTV “Tir La Thanh Thuong - Love game” =
mentions Dr.Althea Lightening Shot Cream S
as a PPL product
&
O sss tm? ZHAT2
4
U e &2
L THAGNH
Do
o
Do
o
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Marketing - Indonesia

. sophoraidn @+ @22
. sephoraidn L
gira with @

shon czlls and
seath and glowy.

Foi2 1557K

Qv N

@ sopharaidn @+ #2292
sepharaidn &
A Add o healthy go

eenglesagn with 1
srightening &

Senayan, Mall Kelapa Gad
Ingeh Kapuk Pokiwon Mz Senayan
City,

“ mayareginaperanging

. for_thora heauty (PSS

ZopE 16270

Sephora Indonesia features the Natural Brightening Velvet Mask
and Aurora Cover Cushion on Instagram.

22

QY [

SOGO
Dr.Althea store event currently in discussion.

To bring out the beauty lying
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Marketing - Russia

Hpew wosHo
MOBOM THNE KOKY

2019 Intercharm Moscow
Succeeded in making contracts with 4000 retail & wholesale distributors.
Anticipating 2020 sale to be 0.3 billion within Russia alone.

Russian influencers share reviews on Dr.Althea products.

To bring out the beauty lying
23 within, Dr. Althea
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Marketing - United States

4@7%2b0u<r uo11oNpoIIU] purIig

Soko Glam, the biggest US online marketplace for K-beauty features our Essential Conditioner Silk Mask in their summer 2019 Pop-up store in LA.

0co0¢

New York City Pop-up store: A chance to meet and hear customer reviews in person

To bring out the beauty lying
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Marketing - Europe

Top 11

CREAMS AND SERUMS

DRALTHEA POWER BRIGHTENING
GLUTATHIONE CHEAM

'ﬁi il %@fm theann %& whetren s‘gi'm e

Koibird, London
A multi-brand concept store introducing
Dr.Althea’s products

Dr.Althea Power Brightening Glutathione Cream
featured in Glamour’s Top 11 creams & serums pick.

25

o
~
[
=
o
=
s
o
=1
2
Drelehen, :
: = =4
1S coming S
GREEK'STREET, SOHO
LONDON
POP-UP Store
A surprise pop-up store opened in London
to interact with London customers.
Do
o
Do
o
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Dr.Althea products have exported to more than 20 countries. These include

B us i ness M a P US, Canada, Spain, Germany, UK, Switzerland, Poland, Australia, Indonesia,

Exported Countires Malaysia, Japan, China, Hong Kong, Taiwan, Singapore, Vietnam, Thailand,

Saudi Arabia, Kuwait, Bahrain and more.

AROUND
THE
GLOBE

To bring out the beauty lying
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Distribution Channel - Korea
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Shilla Internet Duty Free

T ee—————
Dr. flehea ]

1 . Y L il
el { A .';(h e s

Chicor - Gangnam, Gangnam Station, Gangnam Timesquare, Goyang Garosugil Flagship Store AK Plaza - Tag On Beauty

0co0¢
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Distribution Channel - China

SASA

Colourmix
HongKong'’s cosmetics chain store

28

Bonjour
HongKong's cosmetics
chain store

France Printemps
Department Store in Paris

To bring out the beauty lying
within, Dr. Althea
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Distribution Channel - Japan
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Q10

Monthly sales of $40,000. 100% monthly growth.
Brand touch point with Japanese customers through in-house blog.

Cosme store | Tokyo hands
Currently in discussion of joining the offline channel.

To bring out the beauty lying
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Distribution Channel - Vietnam

[ Cosmefic|& Accessornies|
0 sommishop comd

SAMMISHO

; 252 - 250 Nguvln Tl
SNSRI -

. 1900341

il -
O
3
Shopee VN Lazada | Sammi Shop | Watsons

Amino Acid Gentle Bubble Cleanser, Brightening Glutathione Cream, Lightening Shot Cream

GUIRICL R OENE o SO S S L will be available in all three retailers soon.

To bring out the beauty lying
30 within, Dr. Althea

uqﬂ UOT]ONPOIIU] pURIY

0co0¢



Distribution Channel - Indonesia

uqﬂ UOT]ONPOIIU] pURIY

Sephora
Available in 3 stores located in Jakarta.
2 more locations will open in Jakarta for 2020. Sheet masks, serums, and cleansers are available.

Available in 2 locations (Medan and Jakarta).
1 more will be open in 2020 in Jakarta.
Current curation includes sheet masks, creams, and cleansers.

0co0¢

To bring out the beauty lying
31 within, Dr. Althea



Distribution Channel - Europe

>
D LYehea X SELFRIDGES!C
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Now Available

at MANOR*

Dr- Llehex

Selfridge
An English department store, holding many high-end brands.
Selling mask sheets, and creams.

Manor
A Switzerland department store, known for many classic and iconic brands.

0co0¢

To bring out the beauty lying
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Distribution Channel - Europe

o
~
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. R
ad, :
Polland | Kontigo Germany | Douglas
An on- offline channel with diverse curation of beauty brands. A high end beauty and personal care chain.
Our sheet masks, eye serum and creams are available online. Currently in discussion of the contract.
Do
o
Do
o
To bring out the beauty lying
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Distribution Channel - Middle East

KSA | Kuwait | Qatar | UAE | Wojooh

One of the biggest on-offline retailer
in the Middle East.

A variety of products are available:
from sheet masks to cushions.
Currently in discussion to expand
to Bahrain and Monaco.

Faces.com(30 stores), Saks(1 store),
Trayano(1 store), Nykka(online),
Al Andalousia Group(5 stores)

34
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Distribution Channel - United States

35
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Soko Glam
The most famous K-beauty curation, Sokoglam.
Average customer review 4.5 out of 5.

DrAlthea Hydration Boosting

Dr.Althes Essential Skin
Conditigner 5ilk Mask
gy Tereie 5k B Nemaral reyvciores

4090 a1 noicasnst

DrAlthea Aurora Cover
Cushian

ATl HEh e W Maatiae
s

ssgm [ IE’

DrAlthea Aurara Cover
Cushign Moisture

Dr Althea Water Glow Sgun '

L =~ B

Amazon
All products are readily available
for our America consumers.

To bring out the beauty lying
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Distribution Channel - Russia

ICON
A popular Russian beauty retailer.
Dr.Althea pop-up store to increase brand presence.

36
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Top Products

=
-
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=
&4
Category - Cleanser Category - Facial Mask Category - Facial Mask

Amino Acid Gentle Bubble Cleanser Dr.Althea Squalane Silk Mask Essential Skin Conditioner Silk Mask

A gentle, low pH cleanser that eliminates A product with excessive moisture Highly effective sheet mask in soothing

bacteria while protecting acne prone skin. supply for a radiant complexion. irritated, sensitive, or acne-prone skin.
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Top Products
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Category - Cushion
Dr.Althea Double Serum
Balm Foundation

A remedial balm foundation.
It features buildable coverage,
skincare, and a dewy finish.

Category - Skincare

Dr.Althea Resveratrol
345NA _Intensive
Repair Cream

A regenerating ointment gel cream
rich in nutrients.

Category - Skincare
Dr.Althea Azulene
147HA _Intensive

Soothing Cream
An ointment cream filled with
rich nutrients highly effective

in relaxing irritated
and sensitive skin.

Category - Cushion

Dr.Althea Aurora Cover Cushion
A high coverage foundation

with intensive moisture. The formula is

long-lasting and is made up
of 60% essence which soothes
and moisturizes the skin.
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Actively meet and discuss future plans

with distributors in person.

Expand the number of influencers Dr. Althea will continue to provide Expand in advertisements such as PPL

high-quality beauty videos to increase

brand awareness and reinforce
marketing.

around 500 around 1500

2019 2020
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2020 Expo

7th Health & Beauty Goods

Expo Tokyo

2020.02 2020.09
K-beauty Expo Vietnam Health & Beauty Goods Expo Tokyo

Dr.Althea will be participating in the following I m' ‘ I_IARM

expos to meet more distributors and to present

new products in person.

bbHOTU-MPOEKT N°1 B POCCUU

2020.10
Intercharm Moscow

To bring out the beauty lying
within, Dr. Althea
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2020 New Products Release

#Caramel Apricot  #Vintage Rosewood
=Multi-purpose #Glamour-up
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To Be Eyeconic Eye Serum
- Renewed design

Swing Mirror Cushion

{/;i/’/v &9’ !

4

<
vV

Skin Balancing UV essence

Premium Intensive Essence Mask
- Renewed design
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Contact Information

Jaehoon Myeong / Team Leader
+82.70-5143-0899
jay@doctoralthea.co.kr

GyeongHyun Kim / Assistant Manager
+82.70-5143-0700
hyun@doctoralthea.co.kr
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Thank You.

Dr: Lfehea



